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W H Y A  CA PTIVATIN G  

N EW SLETTER IS IM PO RTA N T

You are 40 t imes more likely to get  new clients with an 

email than with a Facebook or Twit ter post ,  according to 

McKinsey researchers.

Having a capt ivat ing newslet ter will help you to:

- get  the at tent ion of prospect ive clients

- keep your business in the forefront  of ex ist ing 

client 's m inds

- build a client 's t rust  in you, making you their go-to  

provider

- sell new products and programs

- gain new clients by mot ivat ing exist ing clients to 

share your content  with others

" Is Em ail Market ing St i l l  An 

Ef fect ive St rat egy In 2020?"
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https://digitalagencynetwork.com/email-marketing-still-effective-strategy/


H O W  TO   CA PTIVATE

YO UR AUDIEN CE

Gett ing more people to engage with your newslet ter 

means more sales.  Encourage more people to engage by 

following these simple st rategies.

1. Get  readers to open your newslet ter 

2. Reduce un-subscribers 

3. Keep readers scrolling 

4. Mot ivate readers to dive in to your content

5. Inspire readers to come back again 
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You only see 60 characters of an email on a computer and 30 on a mobile 

device so be sure to keep your headline in that  range so that  i t  makes 

sense to readers,

Put  your important  words up front  and elim inate f i ller words!

KEEP IS SH O RT

A reader is more likely to open an email i f  they know what  they are 

get t ing, so be clear and specif ic about  what  is in your email. 

M A KE IT CLEA R

People who see their name in the subject  line of an email are 25% more 

likely to open it .  So be sure to capture your subscriber's f irst  names in 

when they sign up and use the personalizat ion funct ion when you set  up 

your email.

Personalize in Constant  Contact

Personalize in Mailchimp

PERSO N A LIZE IT!

STRATEGY 1

USE A  GREAT SUBJECT LIN E TO  EN TICE REA DERS 
TO  O PEN  YO UR EM A IL

https://knowledgebase.constantcontact.com/articles/KnowledgeBase/5953-add-or-edit-a-greeting-tag-to-an-email-campaign-in-the-next-generation-editor?lang=en_US
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https://mailchimp.com/features/personalization/
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https://mailchimp.com/features/personalization/


Studies have shown that  90% of  subscribers want  a newslet ter at  least  

once a month and 60% want  a newslet ter at  least  once a week.  But  you 

won't  know where your audience falls unt i l you t ry out  a few dif ferent  

t im ing st rategies!

Test  out  dif ferent   f requencies for a few weeks and then compare your 

open rates and your unsubscribe rates for each frequency.

Report ing in Mailchimp

Report ing in Constant  Contact

EXPERIM EN T W ITH  
TIM IN G

Consistency is key!   So  once you decide how often to send out  your 

newslet ter,  be sure to add "Send Newslet ter"  to your calendar or to-do 

list  so you don't  forget  to send it .

You can even use the create your newslet ter ahead of t ime and schedule 

it  to be sent  on a certain date and t ime.

Scheduling in Mailchimp

Scheduling in Constant  Contact

KEEP TO  A  
SCH EDULE

STRATEGY 2

FIN D TH E A PPRO PRIATE TIM IN G TO  KEEP 
REA DERS FRO M  FEELIN G N EGLECTED O R 
OV ERW H ELM ED 

https://mailchimp.com/help/about-email-campaign-reports/
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People keep coming back to things that  feel fam iliar.  So create a 

template for your newslet ter and use it  every t ime.

Your template can be the look and feel of  your newslet ter or the type of 

content  you are delivering, as well.

CREATE A  
TEM PLATE

Great  photos keep readers interested!

Either dust  off  your photography skills or use a site like Unsplash that  

provides access to thousands of f ree photos.

PICK 
PRO FESSIO N A L 
PH OTO S

A long newslet ter is hard to get  through quickly and users may close out  

before they get  through all of  your content .  Shorten up your newslet ter 

by using links.

Write a sentence or two about  your piece of content  but  then use a "Read 

More" link to to let  interested readers cont inue reading and let  other 

readers easily see what  else you have to offer.

USE LIN KS

STRATEGY 3

M A KE YO UR N EW SLETTER V ISUA LLY O RGA N IZED 
A N D A PPEA LIN G TO  KEEP REA DERS SCRO LLIN G

https://unsplash.com/


A headline is the f irst ,  and somet imes only,  thing a reader reads.  Make 

sure the headlines for each sect ion of your newslet ter make your readers 

want  to dig in to your content .

Use CoSchedule's free Headline Analyzer to test  how engaging your 

headline is and get  feedback on how to make it  bet ter.

W RITE A   K ILLER 
H EA DLIN E

Make sure your headlines are clear about  what  readers will get  when they 

start  reading.  

Nothing is more frustrat ing than reading something that  sounds really 

interest ing but  has nothing to do with the headline!   

USE CLEA R 
DESCRIPTIO N S

Make sure readers know how this part icular piece of content  is going to 

impact  them.  Let  readers know what  problem you are going to solve for 

them in this art icle but  put t ing it  in your headline!

DEM O N STRATE 
VA LUE

STRATEGY 4

USE EN GAGIN G TEA SERS TO  GET REA DERS TO  
CLICK  TH RO UGH  TO  CO N TEN T

https://coschedule.com/headline-analyzer
https://coschedule.com/headline-analyzer
https://coschedule.com/headline-analyzer
https://coschedule.com/headline-analyzer


Content  for your newslet ter can include:

- personal messages or stories

- blog posts

- success stories

- answers to quest ions

- interviews

SH A RE YO UR 
M ESSAGE

Content  for your newslet ter can include:

- coupons

- giveaways

- events

- new products

- promot ions

SH A RE YO UR 
SERV ICES

Content  for your newslet ter can include:

- helpful art icles or videos you have found

- how-tos

- top ten lists

SH A RE YO UR 
FAVO RITE TH IN GS

STRATEGY 5

DELIV ER VA LUE TO  EN SURE TH AT REA DERS W ILL 
LO O K FO RW A RD TO  YO UR N EXT N EW SLETTER

Content  for your newslet ter can include:

- polls

- surveys

- contests

LET YO UR REA DERS 
SH A RE



Creat ing valuable newslet ter content  means you constant ly have to be on 

the lookout  for great  ideas. 

The best  way to keep t rack of these ideas and make sure they end up in 

your newslet ter at  the best  t ime, is to create a content  calendar.

Having a content  calendar really frees you from the st ruggle of needing 

to think up your content  all at  once. And keeping everything in one place 

also helps you to make sure you are not  sharing content  that  is too 

sim ilar really close together!

I love to use a simple spreadsheet  with my newslet ter date down one side 

and my types of content  across the top.  When I have an idea for a bit  of  

writ ing  or a promot ion or I run across something I want  to share, I make 

a note in the calendar.   

CREATE A  CO N TEN T 
CA LEN DA R

STRATEGY 5

DELIV ER VA LUE TO  EN SURE TH AT REA DERS W ILL 
LO O K FO RW A RD TO  YO UR N EXT N EW SLETTER



H O W  TO  SET UP A  M A ILCH IM P 
N EW SLETTER

Once you have set  up a Mailchimp account ,  the f irst  thing you need to do is create an 

audience (a mailing list )  for your newslet ter.  (You can set  up lots of  audiences but  

unless you have very dif ferent  client  groups in your business, st ick with just  one.)

You can get  people into your audience by manually typing in the contacts,  

embedding a sign up form into your website,  or creat ing a landing page that  you can 

link to from anywhere.  

Now that  you have readers,  you need to give them something to read.

To keep things easy and consistent ,  create a template that  you will use each t ime you 

create a newslet ter.  

When you are ready to create a newslet ter,  you will go to the "Create" menu and 

select  "Email" .  When you f i ll in the f ields,  remember what  you learned about  

personalizing and headlines!   And be sure to select  your template from the "Saved 

Templates" list .   

Create your content  and when you are f in ished, send yourself  a test  email.  When 

everything looks good, schedule it  or send it  r ight  out  into the world!

*  Everything you create becomes a campaign so you can f ind your sent  newslet ters in 

the "Campaign" menu.  And when you want  to take a look at  how your campaigns are 

doing, go to the "Reports" menu.
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N EED H ELP GETTIN G YO UR 

N EW SLETTER SET UP?

If  you st i ll need help creat ing a capt ivat ing newslet ter,      

I can help!  

Contact  me today and we can chat  about  what  you need 

and how I can help.

Schedule a Cal l

Or visit                                           

www.boundlessguidance.com                                              

for more informat ion.
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https://calendly.com/boundlesselysehudacsko/introchat?month=2020-01
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